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MISSION DY’'S IMPOSSIELE :

After 13 years of constant growth and consolidation, after a tour -in Europe
first and then in the United States- which convinced us that the market is
ready for this big step, the JMN & DY group jumps to the next level and, with
the birth of Dyv's Pro — The unltimate resenrce of preoduct placement — the Dyv's
group, which includes the Dy's quality coefficient and Dy's quantity coeffi-
cient, takes off from the actual JMN & DY agency and the Product Placement
Association, although still cooperating with them, in order to coffer a better -
service to all the "actors" interested in product placement and, at the same
time, to operate on a global international scale. '

A new challenge is born for our group - innovator since the beginning in the
brand entertainment and product placement sector - now able to help you in
order to monitor your operations in these fields in every phase: from compe-
tition analysis to market evaluation, from the choice of projects and strate-
gies, to the quality and profit assessment and marketing planning of every
single operation. - '

OUR MISSIONS: WHERE WERE WE?

PRODUCT PLACEMENT ASSOCIATION 'www.assoproductplacement.it

Born in 1997 to liberalize product placement in Italy, it has succeeded in
making it legal in movies and, subsequently, in television. Its linkedin
group includes 167 top players in the communication field.

JMN & DY www. jmnanddy.com

Born in 2004 following the approval of the Urbani law, has worked with all
the main Italian movies/TV producers. Among its Clients Mediaset, Endemol and
UPA - Utenti Pubblicita Associati.

Its latest placement a Chevrolet Camaro in the American movie Latin Dream

DY’ S CHRONICLES www.dyschronicles.com _ :
Temporarily suspended due to the growth of the group, Dy’s Chronicles will be
back with annual figures of international relevance and specilals focused on

speclfilic topics, genres, brands, always concerning the world of product
placement and brand entertainment starting from 2014.

DY’S NEWS www.dysnews.eu

Italian Portal of Product Placement which has succeeded in a few years in
conquering a constantly growing contacts network, including not only communi-
cation professionals, but also cinema and TV lovers, having evolved to the
point of being able to compete in many respects with the most prestigious TV
and cinema portals in Italy. The gecal in this case, again, is to make the
jump to a global worldwide dimension with local branches which follow the
events of each country, as 1t happens already for scme festivals.

DY’'S WORLD www.dysworld.com

Dy's World 1s a huge archive of case histories on product placement -
designed for companies - that could help you in the choice and evaluation of
projects to sponscor (task now entrusted to Dy's Pro - See internal service).
All the entries and contents in Dy's Weorld are interlinked so that it can be
a service either for companies or fans and enthusiasts.
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MISSION DY - 3 % =
Dy s Profas nDt just a web51te,
analysis and control of product placement operations

Dy'is Pro consists of a free access secticon with a summary of the Dy's uni-
verse, analysis of products, brands, locations, sets, strategies, product
placement operations, news, and other sections dedicated exclusively to com-
panies, distribution/production houses, film commissions, content producers,
medla centers and media agencies.

At the moment DY’s Pro is in Italian but we are working on the international
version, especlally with regard to custom designed websites dedicated to in-

dividual companlies and thelr e-zlnes.

FREE ACCESS SECTIONS

Home page: includes a summary of the news from other sites of the Dy’s group
Products: for each product the placement strategy used over time 1in the
movies, films, shows and fiction is carefully analyzed

Brand: For each brand the best placement ever made (according to the coeffi-
cients Dy's) is indicated, together with the best position in America, in
Europe, the Far East and the rest of the world.

Locations and set: similar to the brand section, but. only the best placement
in local movies and foreign films is indicated

Strategies: reports on how the brands are positioned in related genres
Schede: Card of the films with the best cases of product placement
Placement: recent cases analyzed in our database - a virtual Dy's World
showroom

News: display with the latest posts from dy's News

Dy's Pro has been designed to suit any kind of need simply by creating
special forms, e-zines, web sites, which recall the data and information
needed from other sites and databases of ocur group.

There are three main possibilities a company can use:

1) Protected common section visible only to subjects of the
same category (production house, company, agency, television)
where it 1s possible to search for information, as in the
section dedicated to the opportunities where a company, depend-
1ng on 1ts category, can, K see the best possibilities for product
placement in a given period or, depending on genre, needs,
country, channel, choose to require a study of placement for a
specific product/brand on any other working project

2) Customized websites. Possibility of creating your own dedi-
cated website - Powered by Dy's Pro - with all kinds of
sections and data required: your placements, those of competi-
tors, votes, analyzes, evaluations, economic returns and
anything else that could be useful for your business and your
customers.

3) Customized e—-zines. Possibility of creating your own e-zine
personalized with any kind of information useful to your
business and that of your members/customers: operations, oppor-
tunities, assessments, grades, economic returns and more.
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